
Student Food Services Survey, Spring 2010
On average, about how often do you purchase meals Are you a member of ASO (Associated Student
from the college cafeteria? Organization)?

Response Frequency Percent Response Frequency Percent
4 or more times 42 8.0 No 444 84.9
per week
2 to 3 times per 143 27.3 Yes 79 15.1
week
1 time per week 167 31.9
Do not use 171 32.7

Missing 0 0.0 Missing 0 0.0
1. Cafeteria: Taste of food 2. Cafteria: Selection and variety of food

Response Frequency Percent Response Frequency Percent
Excellent 133 25.4 Excellent 94 18.0
Good 218 41.7 Good 197 37.7
Fair 70 13.4 Fair 125 23.9
Poor 9 1.7 Poor 29 5.5
NA 93 17.8 NA 78 14.9

Missing 0 0.0 Missing 0 0.0
3. Cafeteria: Appearance of food 4. Cafeteria: Temperature of hot food

Response Frequency Percent Response Frequency Percent
Excellent 131 25.0 Excellent 158 30.2
Good 197 37.7 Good 191 36.5
Fair 103 19.7 Fair 63 12.0
Poor 23 4.4 Poor 8 1.5
NA 69 13.2 NA 103 19.7

Mi i 0 0 0 Mi i 0 0 0Missing 0 0.0 Missing 0 0.0
5. Cafeteria: Temperature of cold food 6. Cafeteria: Availability of healthy food choices

Response Frequency Percent Response Frequency Percent
Excellent 148 28.3 Excellent 125 23.9
Good 195 37.3 Good 159 30.4
Fair 54 10.3 Fair 108 20.7
Poor 4 0.8 Poor 42 8.0
NA 122 23.3 NA 89 17.0

Missing 0 0.0 Missing 0 0.0
7. Cafeteria: Consistency of food quality 8. Cafeteria: Cleanliness of service area

Response Frequency Percent Response Frequency Percent
Excellent 126 24.1 Excellent 148 28.3
Good 198 37.9 Good 203 38.8
Fair 93 17.8 Fair 87 16.6
Poor 15 2.9 Poor 20 3.8
NA 91 17.4 NA 65 12.4

Missing 0 0.0 Missing 0 0.0
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9. Cafeteria: Friendliness of servers/cashiers 10. Cafeteria: Speed of service

Response Frequency Percent Response Frequency Percent
Excellent 183 35.0 Excellent 103 19.7
Good 145 27.7 Good 152 29.1
Fair 90 17.2 Fair 127 24.3
Poor 27 5.2 Poor 62 11.9
NA 78 14.9 NA 79 15.1

Missing 0 0.0 Missing 0 0.0
11. Cafeteria: Convenience of hours 12. Cafeteria: Atmosphere of dining area

Response Frequency Percent Response Frequency Percent
Excellent 117 22.4 Excellent 91 17.4
Good 157 30.0 Good 180 34.4
Fair 121 23.1 Fair 141 27.0
Poor 49 9.4 Poor 49 9.4
NA 79 15.1 NA 62 11.9

Missing 0 0.0 Missing 0 0.0
13. Cafeteria: Availability of nutritional information 14. Cafeteria: Posting of menu information

Response Frequency Percent Response Frequency Percent
Excellent 56 10.7 Excellent 108 20.7
Good 108 20.7 Good 139 26.6
Fair 109 20.8 Fair 134 25.6
Poor 97 18.5 Poor 62 11.9
NA 153 29.3 NA 80 15.3

Missing 0 0.0 Missing 0 0.0
15. Cafeteria: Value for the money 16. Cafeteria: Appearance of servers/cashiers

Response Frequency Percent Response Frequency Percent
Excellent 114 21.8 Excellent 178 34.0
Good 134 25.6 Good 190 36.3
Fair 138 26.4 Fair 77 14.7
Poor 57 10.9 Poor 11 2.1
NA 80 15.3 NA 67 12.8

Missing 0 0.0 Missing 0 0.0
17. Sub sandwiches 18. Pizza

Response Frequency Percent Response Frequency Percent
1High 269 51.4 1High 192 36.7
2Medium 200 38.2 2Medium 201 38.4
3Low 54 10.3 3Low 130 24.9

Missing 0 0.0 Missing 0 0.0
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19. Wrap type sandwiches 20. Salad bar

Response Frequency Percent Response Frequency Percent
1High 261 49.9 1High 320 61.2
2Medium 188 35.9 2Medium 159 30.4
3Low 74 14.1 3Low 44 8.4

Missing 0 0.0 Missing 0 0.0
21. Healthy menu choices (low fat, low calorie) 22. Menu choices for restricted diets (food allergies,

lactose free)

Response Frequency Percent Response Frequency Percent
1High 318 60.8 1High 214 40.9
2Medium 176 33.7 2Medium 200 38.2
3Low 29 5.5 3Low 109 20.8

Missing 0 0.0 Missing 0 0.0
23. Availability of nutritional information for menu 24. Fresh juice bar
choices

Response Frequency Percent Response Frequency Percent
1High 267 51.1 1High 357 68.3
2Medium 192 36.7 2Medium 127 24.3
3Low 64 12.2 3Low 39 7.5

Missing 0 0.0 Missing 0 0.0
25a. Usage: Cafeteria 25b. Amt Spent: Cafeteria

Response Frequency Percent Response Frequency Percent
Four or more 48 9.2 More than $20 50 9.6
Two to three 161 30.8 $10-$19 108 20.7
O 195 37 3 U d $10 248 47 4One 195 37.3 Under $10 248 47.4
Do not use 119 22.8 Not Applicable 117 22.4

Missing 0 0.0 Missing 0 0.0
25c. Overall Satisfaction: Cafeteria 26a. Usage: Cappuccino Cart (Campus Center)

Response Frequency Percent Response Frequency Percent
Very Satisfied 195 37.3 Four or more 23 4.4
Somewhat 200 38.2 Two to three 72 13.8
Satisfied
Not Satisfied 31 5.9 One 142 27.2
Not Applicable 97 18.5 Do not use 286 54.7

Missing 0 0.0 Missing 0 0.0
26b. Amt Spent: Cappuccino Cart (Campus Center) 26c.Overall Satisfaction: Cappuccino Cart (Campus Center)

Response Frequency Percent Response Frequency Percent
More than $20 4 0.8 Very Satisfied 126 24.1
$10-$19 31 5.9 Somewhat 110 21.0

Satisfied
Under $10 206 39.4 Not Satisfied 25 4.8
Not Applicable 282 53.9 Not Applicable 262 50.1

Missing 0 0.0 Missing 0 0.0
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27a. Usage: Hot Dog Cart (Quad Area) 27b. Amt Spent: Hot Dog Cart (Quad Area)

Response Frequency Percent Response Frequency Percent
Four or more 46 8.8 More than $20 12 2.3
Two to three 120 22.9 $10-$19 42 8.0
One 201 38.4 Under $10 311 59.5
Do not use 156 29.8 Not Applicable 158 30.2

Missing 0 0.0 Missing 0 0.0
27c. Overall Satisfaction: Hot Dog Cart (Quad Area) 28a. Usage: Bookstore

Response Frequency Percent Response Frequency Percent
Very Satisfied 242 46.3 Four or more 42 8.0
Somewhat 121 23.1 Two to three 119 22.8
Satisfied
Not Satisfied 20 3.8 One 196 37.5
Not Applicable 140 26.8 Do not use 166 31.7

Missing 0 0.0 Missing 0 0.0
28b.  Amt Spent: Bookstore 28c. Overall Satisfaction: Bookstore

Response Frequency Percent Response Frequency Percent
More than $20 78 14.9 Very Satisfied 202 38.6
$10-$19 41 7.8 Somewhat 140 26.8

Satisfied
Under $10 230 44.0 Not Satisfied 30 5.7
Not Applicable 174 33.3 Not Applicable 151 28.9

Missing 0 0.0 Missing 0 0.0
29a. Usage: Vending Machines 29b. Amt Spent: Vending Machines

Response Frequency Percent Response Frequency Percent
Four or more 47 9.0 More than $20 5 1.0
Two to three 124 23.7 $10-$19 18 3.4
One 136 26.0 Under $10 291 55.6
Do not use 216 41.3 Not Applicable 209 40.0

Missing 0 0.0 Missing 0 0.0

29c. Overall Satisfaction: Vending Machines Included in Drawing for Prize

Response Frequency Percent Response Frequency Percent
Very Satisfied 129 24.7 No 111 21.2
Somewhat 151 28.9 Yes 398 76.1
Satisfied
Not Satisfied 47 9.0
Not Applicable 196 37.5

Missing 0 0.0 Missing 14 2.7
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